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the Guest experience

sustainable growth of the area

our engagements with employees

generations to shape the future

attractions

59
Convention 

Centers
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are being invested in
a multi-year expansion plan, 
including the transformation  

of Walt Disney Studios® Park, 
adding three new areas and 
starting with the opening of 
Avengers Campus in 2022

tourist destination  
in Europe

#1

 job types

500

Cast Members

16,000

2
theme parks

7
Disney Hotels

of France’s tourism 
revenue since 1992

6%

of our employees have 
a permanent contract 

(CDI) 2019 figure

84%

of managers  
internally promoted

78%

invested since 1992

€9.1 B
IL

LI
O

N

added to the French 
economy since 1992 

€84.5 B
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guests with 
disabilities or special 

needs in 2019

We welcomed

125,000
wishes of children 
granted since 1992

20,000
sick children visited 

in 500 hospitals 
across France and 
Europe since 1991

40,000
disadvantaged children 

welcomed for a day  
of magic at our parks 

since 1992

300,000

Water 
treatment plant:

m3 saved since 2013

+2 M
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Solar canopy plant: 
will technically produce 

enough renewable 
clean energy to account 

for about 

of the Resort’s current 
electricity consumption

17%

of our employees 
have disabilities

5.9%

63,000
direct/indirect/

induced jobs  
2019 figure

Disneyland® Paris 
generates

visits since 1992. 
Origin of visits:  

44% French, 56% foreign

375 M
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More than

Cast Members will 
celebrate thirty years 
or more of seniority

In 2022, 
more than

900

Disney Village




